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Abstract. Short-form video-sharing platforms have seen phenomenal growth in recent 
years. One type of video that often goes viral on such platforms is the condensed clips 
derived from existing full-length video content. The traditional entertainment industry has 
strongly criticized this new form of user-generated derivative content owing to the poten-
tial for infringement on copyright owners’ exclusive rights and de facto theft of viewers 
from original works. However, little is known of the actual impact of condensed clips on 
the demand for corresponding original works. In this study, we seek to identify such 
impact with the help of an exogenous boycott event in April 2021 that forced Chinese Tik-
Tok to remove condensed clips more proactively. Our results indicate that their removal 
had reduced the demand for corresponding full-length original works on a major video 
streaming platform by approximately 3%. In other words, condensed clips serve as friends, 
rather than foes, of streaming services. Further analyses suggested that positive spillover 
effects resulted from the fact that condensed clips could enhance the visibility of original 
works, and such effects were stronger if the original work was of higher quality or had a 
more fascinating storyline. Our results offer rich managerial and policy insights.
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1. Introduction
Short-form video-sharing platforms with abundant 
user-generated content (UGC), such as TikTok and You-
Tube Shorts, are gaining popularity worldwide. Clips 
from popular films or television series, which in effect 
are condensed versions of the original contents, repre-
sent one particular type of short-form videos that often 
go viral on Chinese video-sharing platforms such as 
Douyin (i.e., the Chinese version of TikTok) and 
Kuaishou. In these several-minute-long condensed 
clips, amateur creators offer the central storyline, or 
spoil the best part, by editing or simply copying original 
scenes. Such user-generated derivative works have 
attracted a vast crowd and have gained popularity in 
China as well as globally.1

Typically, copyright owners of the original content 
are neither notified nor compensated. The copyright 
infringement issue has drawn increasing attention from 
industry stakeholders and government policymakers, 

especially in light of the rapid growth of short-form 
video platforms. Among the parties involved, leading 
video streaming services such as Tencent Video and 
iQIYI, which invest heavily in copyrights and feature 
licensed full-length movies and television series, are 
particularly concerned about copyright infringement by 
short-form video platforms. Naturally, they may view 
condensed clips as substitutes for their full-length con-
tent. With such condensed clips, consumers, who are 
already living in an era of shrinking attention spans 
(Kies et al. 2018), might be even more reluctant to watch 
a full-length film or TV series as they habitually did in 
the past. Furthermore, the resolved plot uncertainty dis-
places physiological arousal generated by suspense and 
thus diminishes the enjoyment gained from watching 
original content (Ely et al. 2015). Reflecting these con-
cerns, Tencent Video has filed a series of lawsuits in 
recent years against (Chinese) TikTok, alleging unauthor-
ized use of copyrighted content.2
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